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Abstract
The purpose of this study is to gain insight into the elements of the career of independent musicians.
Specifically, how they overcome, or fail to overcome, the challenges of a gig economy through
knowledge and ability to properly allocate scarce financial resources. The research questions posed are as
follows: Does higher financial literacy allow independent musicians to sustain and improve their career in
the gig economy? How do independent musicians use financial literacy to sustain their career? How does
industry experience affect ability of independent artists to effectively allocate financial resources? To
answer these research questions, relevant literature is first reviewed. Then the proposed exploratory study
is outlined, where data collected through in-depth interviews will be analyzed with the use of NVIVO
software. Finally, implications of expected results are discussed.
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